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TOM TAT

Su biing né ciia video ngan trén cdac san thuwong mai dién e (TMPT) nhu Shopee
va TikTok Shop da thay doi can ban cach nguwoi tiéu ding tiép cdn thong tin va ra
quyét dinh mua hang. Nghién ciru dwoc thuc hién tai Viét Nam voi mau 297 ngueoi tiéu
diing (chii yéu la thé hé Gen Z) va dir liéu dwoc phdn tich bang phan mém SmartPLS
dwa trén mé hinh S-O-R. Két qua thuc nghiém chung minh rcfng cac thudc tinh noi
dung bao gém tinh gidi tri, tinh twong tac va sw phu hop cam nhdn co tac dong tich
cwc dang ké dén mirc A6 tham gia, tir d6 dan dat thdi @6 va ¥ dinh mua hang cia nguoi
dung. Dang chii y, nghién ciru chi ra tinh thong tin, do tin cdy va vai tro diéu tiét cia
niém tin vao san TMPT khong co y nghia thong ké trong mo hinh nay. Phat hién nay
mang lai ham ¥ quan tri quan trong cho cdc nha ban hang trong viéc wu tién dau tuw
vdo ndi dung sang tao, giau cam xiic va cd nhan héa dé thu hit phéan khiic khach hang
tré trong ki nguyén so.

Tir khoa: Mé6 hinh S-O-R; murc do tham gia; niém tin vao san; thwong mai dién
tir; video ngdn; y dinh mua

1. Giéi thi¢u tinh sang ndi dung dong, video ngin
Trong bdi canh k1 nguyén s6 va tién nhu mot cong cu tiép thi dé thu hut va

trinh chuyén doi s6 dién ra manh mé, gilt chan nguo1 dung.

thuong mai dién tir (TMDT) ngay cang Video ngén véi dic diém thoi luong

dong vai tro quan trong trong hoat dong ngan (thuong dudi 60 gidy), két hop hinh
tiéu dung va phan phdi hang héa tai Viét  anh sinh dong va kha nang truyén tai tryc
Nam. Sy phét trién nhanh chong cua quan, cho phép ngudi tiéu ding tiép
Internet, cung su phé bién cia cac thiét nhén thong tin san phém mot cach thuan
bi di dong thong minh da 1am thay d0i ~ tién va hiéu qud hon han cic phwong
hanh vi mua sam, dac biét la trong quy thirc truyén thong truyén thdng. Sy tich
trinh tiép can thong tin san pham va ra hop sau cua cac dinh dang nhu video
quyét dinh cia khach hang. Theo bao review, unbox hay hudng dan su dung
cdo Digital 2024 cia We Are Social va tryc tiép trén giao dién mua sdm cua cac
Meltwater, Viét Nam hién ghi nhén hon san TMDT 16n nhu Shopee, Lazada va
78 triéu nguoi dung Internet, tuong ing TikTok Shop. Tai day, nguoi tiéu dung
v6i ti 18 tham nhap trén 70% dan s6, tao c6 thé tiép xtic voi san pham qua video,
ra mot khong gian tuong tic cho céc ndy sinh cam xtc va thuc hién hanh vi
hoat dong tiép thi truc tuyén (We Are thanh toan ngay trén cting mot nén tang.
Social, 2024). Trong d6, TMDT khong So véi hinh anh hay van ban, video ngin
chi mo rong vé quy md ma con chimg gilip nguoi xem cam thdy gan giii hon
kién sy dich chuyén mang tinh budc v6i san pham, tir d6 thu hep khoang cach
ngodt vé hinh thirc tiép can: tir ndi dung tam li va gia tang gid tri cam nhan.
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Tuy nhién, sy bung nd cua cac dinh
dang noi dung nay ciing din dén tinh
trang qua tai thong tin va sy canh tranh
khdc liét giira cac nha ban hang. Viéc
trién khai tiép thi video ngén hién nay
dang d6i mat voi nhimg van dé cap thiét
vé mit quan tri: nhiéu ndi dung bi dong
dang hoa, kho thu hut sy cha y va khong
tan dung t6t cac thuat toan c4 nhan hoa
dé chuyén hoa luot xem thanh don hang
thue té. Téng quan cac nghién ctu trude
day da chi ra nhiéu khia canh quan trong
ctia hinh thirc ndy. Chang han, Fan va
cong su (2024) khéng dinh thudc tinh noi1
dung anh huong dén ¥y dinh mua qua gia
tri cdm nhan. Tai Viét Nam, nghién cuu
cua Ha Dinh Hung va Trﬁn Nguyén
Hong Hai (2024) cho thay tlep thi video
ngan co tac dong dang ké dén thai do
thong qua kha ndng kich thich cam xuc.
Nguyén Hong Quén va cong su (2022)
cling khang dinh vai tro cua tinh lan toa
(viral) trong viéc hinh thanh thién cadm
voi1 thuong hiu.

Luoc khao tai lidu cho thiy céc
nghién ctru trude ddy co nhiéu dong gop
quan trong nhung van ton tai nhiing
khoang tréng nghién ciru dang ké. Trudc
hét, phan 16n cac cong trinh hién nay tap
trung vao bdi canh mang xa hoi noi
chung (Facebook, YouTube, Instagram)
ma chua lam 15 mot cach hé thdng tac
dong cua video ngan khi duogc tich hop
tryc tiép vao hanh trinh mua sam trén cac
san TMDT, noi muc dich gidi tri va mua
sam dan xen va co thé twong tac v6i nhau
theo nhirng cach khac bi¢t. Bén canh do,
cac nghién ciru trong nude con han ché
trong viéc van dung mdt mo hinh Ii
thuyét c6 kha ning giai thich co ché
chuyén ddi tam 1i tudn tu tir kich thich
ban dau dén phan tmg hanh vi. Dic biét,
vai trd trung gian cia muc d¢ tham gia,
van chua dugc kiém chimg thyc nghiém
mot cach diy du trong bdi canh nay.
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Cubi cung, niém tin vao san hau nhu
chua dugc xem xét voi vai tro 1a mot
bién diéu tiét. Thyc té, ngay ca khi nguoi
dung co6 thai d¢ tich cuc voi san phérn
sau khi xem video ngén, néu ho thiéu
niém tin vao tinh bao mat, chinh sach ddi
trd hodc uy tin cua san TMDT thi y dinh
mua hang c6 thé bi suy giam hodc triét
tidu. Viéc bo qua yéu t6 nay co thé dan
dén nhitng két luan thiéu chinh xac vé
méi quan hé giira thai d6 va hanh vi mua.

Xuit phat tir nhitng phén tich trén,
nghién ctru dugc thuc hién nham dap
ung tinh cép thiét vé& mat thuc tién, dé)ng
thoi bo sung bang chung thuc nghiém
cho khoang tréng li luan vé hanh vi tiéu
diung trong méi trudng sb. Két qua
nghién cou khong chi gitp céc doanh
nghiép t6i wu hoa chién lugc ndi dung
sdng tao ma con hd trg cac san TMPT
cai thién thuat todn dé xuat va xay dung
hé sinh thai ndi dung dang tin cdy, gop
phan thtc day su phat trién bén vimng ciia
nén kinh té s6 tai Viét Nam.
2. Co's6'li thuyét va gia thuyét nghién ciru
2.1. Li thuyét nén ting

Nghién clru nay van dung mo hinh
Kich thich — Chu thé — Phan ung
(Stimulus-Organism-Response: S-O-R)
cua Mehrabian va Russell (1974) lam
khung li thuyét nén tang. Khac véi mo
hinh kich thich — phan ting tuyén tinh (S-
R), m6 hinh S-O-R khang dinh rang cic
yéu t6 tir moi truong bén ngoai (S) khong
tac dong tryc tiép dén hanh vi ma phai
thong qua trang thai noi tai cta chi thé
(O) (bao gébm céac qua trinh nhan thic,
cam xuc va sy tham gia) truée khi dan
dén phan mg hanh vi cudi ciing (R). M6
hinh nay da duogc st dung rong rai trong
nghién ctu hanh vi nguoi tiéu dung va
TMBT nho kha ning giai thich co ché
hinh thanh phan img mot céch toan dién
(Eroglu & cong su, 2001; Jacoby, 2002).
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Trong bdi canh video ngan trén san
TMBDT, yéu t6 kich thich (S) dugc cu thé
hoa bang nam thudc tinh ndi dung cot
161: tinh thong tin, tinh gidi tri, dd tin cdy,
tinh twong tac va sy phu hop cam nhan.
Nhiing tac nhan nay khong tac dong truc
tiép dén hanh vi ma phai thong qua trang
thai tam 1i ctia chu thé (O), bao gdm mtrc
d6 tham gia (phan anh sy cha y, ddm
chim) va thai d6 (danh gia tich cyc hodc
tiéu cuc ddi v6i san pham). Két qua cudi
cung cua qua trinh xu 1i ndi tam nay la
phéan tng (R), duoc dai dién boi y dinh
mua hang trén san TMDT. Dé ting
cuong kha nang giai thich, nghién ctru
con tich hop thém yeu t6 niém tin vao
san TMDT nhu mét bién diéu tiét, dong
vai tro 14 rao can cudi cung cung ¢ hodc
ngin chin viéc chuyén héa tir thai do
sang y dinh mua hang thuc té. Viéc van
dung hé théng li thuyét S-O-R giup
nghién ctru xay dung mdt khung phan
tich hé thdng, giai thich hanh vi nguoi
tiéu dung nhu mot chudi tac dong lién
tuc tir kich thich méi truong dén phan
tg cudi cung.

2.2. Méi quan hé giiva Cdc dic diém nji
dung video ngdin véi Mirc dé tham gia
ciia nguoi dung

Trong md hinh S-O-R, cac dic diém
ndéi dung video ngin dong vai tro 1a
nhiing kich thich tir m6i trudong. Dya trén
li thuyét tin hiéu (Spence, 1973), nhiing
kich thich nay hoat dong nhu céac tin hi¢u
thi truong giiip nguoi dung giam bot sy
khong chic chin trong moi trudng
TMDT. Khi cac tin hi€u nay co gia tri
cao (thong tin hiru ich, giai tri hap dén,
dang tin cdy, cho phép tuong tac hai
chiéu, va phu hop véi nhu ciu ca nhan),
chung kich thich ngudi ding danh nhiéu
su chil ¥, thoi gian va nd luc nhan thic
hon (tirc 1a lam gia tang muc do tham
gia) mot thanh phan quan trong cua trang
thai chu thé (0).
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“Tinh thong tin” phan 4nh muc do
ma video cung cip thong tin hiru ich, dy
da va rd rang vé dédc diém, cong dung va
gid tri cia san pham. Khi video giau tinh
thong tin, ngudi dung c6 thé hlnh thanh
danh gia chinh xac ma khong can tim
kiém bo sung tr cac ngudn khac, qua do
giam nd luc nhan thirc va ting thoi gian
tuong tac (Yin & cong su, 2024; Ha
Dinh Hung & Tran Nguyén Hong Hai,
2024). Do do:

HI: Tinh théng tin ciia video ngdn
anh hwong tich cye dén mire dé tham gia
cua nguoi dung trén san TMPT.

“Tinh giai tri” dé cap dén mirc d6 ma
ndi dung video mang lai sy thich thu, thu
gian va cam xuc tich cuc. Theo logic cua
mo hinh S-O-R, yéu t6 giai tri hoat dong
nhu mdt kich thich cam xuc, khoi goi
trang thai dé chiu va duy tri sy chu y cua
nguoi dung (Hoang Thi Phuong Thao &
Tran Nguyén Hong Hai, 2024; Wu & Su,
2025). Cac nghién ciru thyc nghiém da
chi ra rang tinh giai tri co tac dong dang
ké dén mirc d6 gin két v4i ndi dung s0.

H?2: Tinh giai tri cua video ngan anh
hwéng tich cuee dén mike dd tham gia ciia
nguoi dung trén san TMDT.

“Do tin cay” thé hién muc d6 ma
ngudi dung cho rang ndi dung video 1a
trung thuc, khach quan va dang tin cay.
Khi n¢i dung dugc danh gia la dang tin
cdy, hiéu tmg hao quang (Thorndike,
1920) s& khién an tuong tich cuc vé
nguodn thong tin lan tdéa sang nhan thirc
vé san pham, 1am ting su cha ¥ va thic
day twong tac sau hon (Ha Pinh Hing &
Tran Nguyén Hong Hai, 2024; Fan &
cong su, 2024).

H3: Dé tin cdy ciia video ngdn dnh
heong tich cyee dén mire dg tham gia cia
nguoi dung trén san TMDT.

“Tinh tuong tac” 1a mic d6 ma nén
tang cho phép nguoi dung tham gia chu
dong vao nodi dung thong qua cac co ché
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nhu thich, binh luén, chia sé hoac dat cau
héi truc tiép. Dua trén 1i thuyét kha ning
cung cap (Norman, 1988), cac dic diém
tuong tac nady tao ra kha nang hanh dong
gitip ngudi dung cam thiy duoc két ndi
va gia tang sy hién dién xa hdi, tir d6 duy
tri sy tham gia tich cuc (Ngo & cdng su,
2023; Hoang Thi Phuong Thao & Tran
Nguyén Hong Hai, 2024).

H4: Tinh twong tdc cia video ngdn
danh hwéng tich ciee dén mire dé tham gia
cua nguoi dung trén san TMPT.

Su phu hop cdm nhan 1a mic do ma
ndi dung video dugc ngudi dung cho la
lién quan dén nhu cau, so thich va hoan
canh ca nhan ctia ho. Theo 1i thuyét cap
dd giai thich (Trope & Liberman, 2010),
khi thong tin c6 d6 phu hop cao, khoang
cach tam i gitra nguoi dung va ndi dung
dugc rat ngin, 1am ting kha ning tiép
nhan va thoi gian tiép xtic (Yin & cong
su, 2024; Qin & cong sy, 2023).

H5: Sy phu hop cam nhdan cua video
ngdn dnh hwéng tich ciee dén mire do
tham gia cua nguoi dung trén san TMPDT.
2.3. Moi quan hé giiva Mirc dp tham gia
voi Thdi dp cua nguwoi dung

Trong khudén khé mé hinh S-O-R,
murc do tham gia va thai do déu la nhiing
thanh phan cua trang thai chu thé. Mbi
quan h¢ gitra chung dugc giai thich theo
co ché xir li thong tin: khi nguoi ding
danh nhiéu sy chu ¥, thoi gian va nd luc
nhan thirc cho mgt ndéi dung (mtrc do
tham gia cao), ho c6 co héi tiép nhan va
xu li thong tin mot cach sau sdc hon, tir
d6 hinh thanh nhiing danh gia tich cuc
hon vé dbi twong lién quan (Brodie &
cong su, 2011). Cac nghién ctru thuc
nghiém trong méi trudng truc tuyén
ciing khing dinh rang sy tham gia 14 tién
dé quan trong hinh thanh thai dg tich cuc
(Ngo & cong su, 2023).
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H6: Muc do tham gia cua nguoi
ding anh hwong tich cuc dén thai dé cia
nguoi dung trén san TMDT.

2.4. Moi quan hé giita Mivc dp tham gia
ciia ngwoi ding véi Y dinh mua trén
san thwong mai dién tir

Duya trén khung li thuyét S-O-R
(Mehrabian & Russell, 1974), trang thai
tam li tich cuc cta ngudi dung c6 thé dan
truc tiép dén phan ing hanh vi ma khong
can théng qua day du qua trinh danh gia
nhan thue. Khi nguoi dung bi thu hat va
duy tri sy twong tidc véi ndi dung, kha
ning hinh thanh y dinh mua c6 thé gia
tang. Cac nghién ctru cua Calder va cong
su (2009), Yin va cong sy (2024) cho thay
murc do tham gia co mbi lién hé tich cuc
v6iy dinh mua trong moi trudng ndi dung
sO. Ngoai ra, Hoang va cong su (2024)
ciing chi ra rang trai nghiém cam xuc khi
xem video ¢o thé thiic dy hanh vi mua
mang tinh tirc thoi. Tuy nhién, cac nghién
ctru nay chi yéu thyc hién trén nén tang
mang xi hoi, trong khi bdi canh san
TMDT tich hop chirc ning mua sim tryc
tiép van chua dugc kiém chimg day du.
Do d6, gia thuyét sau dugc dé xuat:

H7: Muvc do tham gia cua nguoi
diing dnh hieong tich cyee dén ¥ dinh mua
trén san TMDT.

Dya trén i thuyét hanh vi co ké
hoach (TPB) cua Ajzen (1991), thai do
1a yéu t6 quan trong quyét dinh y dinh
hanh vi ctia ca nhan. Khi nguoi tiéu dung
c6 danh gia tich cuc d6i v6i san pham
hodc ndi dung, ho c¢6 xu hudng hinh
thanh y dinh thyc hién hanh vi tuong
tng. Trong bdi canh TMPT, thai d6 tich
cuc ddi véi video va san pham duoc gidi
thiéu co thé thuc day ngudi dung cin
nhic va tién t6i quyét dinh mua hang.
Cac nghién cuu cia Hoang Thi Phuong
Thao va Tran Nguyén Hong Hai (2024);
Ha Pinh Hung va Tran Nguyén Hong
Hai (2024) da xac nhan vai tro cua thai
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do trong viéc duy bdo y dinh mua. Tuy
nhién, can c6 thém bang ching thuc
nghiém trong béi canh video ngan tich
hop truc tiép trén san TMDT, noi quéa
trinh ra quyét dinh c6 thé dién ra nhanh
hon. Do d6, gia thuyét duoc dé xuit:

H8: Thai do cua nguoi dung anh
hiong tich cuc dén ¥ dinh mua trén san
TMPT.
2.5. Sw diéu tiét ciia bién Niém tin vao
san thwong mai dién tir t6i méi quan hé
giita Thdi dp ciia nguoi ding voi Y dinh
mua trén san thwong mai dién tir

Mo hinh S-O-R gia dinh mdi quan
hé tryc tiép giira Organism va Response
nhung cac nghién ctru gan day cho thay
sur chuyén hoa tir trang thai ndi tai sang
hanh vi c6 thé bi anh huong bai cac diéu
kién bién. Trong nghién ciru ndy, niém
tin vao san TMDT dong vai tro 1a mot
bién diéu tiét tic dong dén mdi quan hé
gitra thai d6 (O) va y dinh mua (R). Cu
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S
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the ngay ca khi nguoi dung c6 thai d6
rat tich cuc voisan pham qua video, néu
ho thiéu niém tin vao tinh bao mat giao
dich, chinh sach ddi tra, hodc uy tin tong
thé cua san TMDT thi y dinh mua s& bi
suy giam hoac triét ti€u. Nguoc lai, khi
niém tin vao san cao, nd s& cing cb va
thuc day sy chuyén hoa tir thai d6 sang
hanh vi mua (Gefen & cong su, 2003;
Huynh Nhyt Phuong & cdng su, 2023).
Pay 1a khoang tréng nghién ciru quan
trong nhit vi hién tai van con thiéu cac
bang ching thyc nghiém vé viéc tich
hop “Niém tin vao san” nhu mot bién
diéu tiét dé kiém chung tac dong cua
video ngin dén quyét dinh mua hang
trén san TMPT. Do d0, gia thuyét sau
dugc dé xuat:

HY: Niém tin vao san TMPT diéu
tiét moi quan hé giita thai dé ciia nguoi
dung va y dinh mua trén san TMDT.

2.6. M6 hinh nghién ciru dé xudt
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——— /¥ dinh \
Mirc d§ tham gia ™ H7 / \
( ———— mua |
“~_clia ngui ding [
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Hinh 1: M6 hinh nghién ciru do nhém tdc gia dé xudt

3. Phwong phap nghién ciru

Nghién ctu van dung phuong phap
dinh lwong véi quy trinh hé thong 8 budc
nham dam béo gia tri thyc chimg. Tién
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trinh nay duogc thuc hién tu thang
01/2026 dén thang 04/2026, bat dau tir
viéc xac dinh van deé, xay dung co s& i
thuyét dya trén moé hinh S-O-R va ké
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thtra cac thang do uy tin cia Fan va cong
su (2024), Qin va cong su (2023).
Nghién ctru dugc trién khai qua hai giai
doan chinh: (1) Nghién ctru so bo nham
tham van y kién chuyén gia va khao sat
thr (Pilot test); (2) Nghién cuu dinh
lwong chinh thire dé kiém dinh mé hinh.

Dir liéu duoc thu thap bang phuong
phap chon méu phi x4c suét theo huong
thuan tién thong qua bang hoi truc tuyén
Google Form. Dbi tuong khao sat 1a
ngudi tiéu dung tir 18 tudi trd 1én tai Viét
Nam, da c6 trai nghiém xem céc video
ngan gidi thiéu san pham truc tiép trén
giao dién ctua cac san TMDT (Shopee,
Lazada, TikTok Shop) trong vong 6
thang gan nhat. Trong d6, nghién ctru uu
tién tap trung vao phan khtc khach hang
tré (thé hé Gen Z) vi day 1a nhém ngudi
dung nhay bén nhit v&i cac xu hudng
cong nghé va hinh thirc mua sim qua
video ngin trén san TMDT. Bang hoi
tich hop cau héi sang loc dé loai bo
nhitng dép vién khong dap ung tiéu
chuén. Thoi gian thu thap dit liéu chinh
thic dién ra tr 12/02/2026 dén
05/03/2026.

Nghién ctru s dung thang do Likert
5 murc do ké thira tir cac hoc thuyét uy
tin. Sau khi khao sat thir véi mau N = 17
dé hiéu chinh ngén ngit, cac bién quan
sat da duoc cu thé hoa dua trén phan hdi
thyc té nhu PH3 (tinh thoi diém goi ¥),
TGIAT (su tap trung hoan toan) va NT2
(tinh minh bach cua chinh sach dbi tra).
Vé kich thudc miu, nghién ciru ap dung
céc tiéu chuin sau: Theo Hair va cong su
(2019), ¢& mau téi thiéu trong hdi quy
bdi 1a 90 (n >= 50 + 8m). Ngoai ra, theo
quy tic 10-times rule (Hair & cong su,
2017), yéu cau it nhat 70 mau. Theo Hair
Va cong su (2016) k1ch thudc mau nén
gp tir 5 dén 10 1an s6 bién quan sat.
Trong nghién ctru nay, mé hinh bao gom
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36 bién quan sat, do d6 kich thudc mau
t6i thiéu duoc xac dinh trong khoang tir
180 dén 360. Bé dam bao do tin ciy va
du phong cac phiéu khong hop 1, nghién
ctru di tién hanh thu thap tong cong 347
mau khao sat. Sau qua trinh kiém tra va
lam sach dir li€u, tac gia thu duoc 297
mau hop 1& (dat ti 1& 85,59%) phuc vu
cho phan tich chinh thuec.

Dit liéu so cap duoc xur 1 bang phan
mém SmartPLS qua hai giai doan: (1)
Panh gia mo hinh do ludng qua hé sd tai
ngoai, do tin cdy téng hop (CR), gid tri
héi tu (AVE) va gid tri phan biét
(HTMT); (2) Panh gid mé hinh cdu trac
bang ki thuat Bootstrapping vdi 5.000
mau lip dé kiém dinh cac gia thuyét.
Ngoai ra, nghién ctru kiém soat sai 1éch
phuong phap phd bién (CMB) qua hé sb
VIF ndi bd va 4p dung ki thuat tac dong
tuong tac (interaction effect) dé lam rd
vai tro diéu tiét (HO9).

4. Két qua nghién ctru va thao luin
4.1. Két qua nghién civu
4.1.1. Bdc diém mau nghién ciru

Béang 1 chita thong tin ca nhan vé
gidi tinh, do tudi, nghé nghiép, muc chi
tiéu trung binh trong 1 thang, tan suat
xem video ngéan gi6i thiéu san pham trén
san TMDT, nhiing kénh TMDT thuong
ding cia cic dap vién. Két qua thuc
nghiém cho thay nghién ctru da thu thap
dugc 297 phan hoi hop 18 (dat ti 1¢
85,59%), trong d6 nhom ddi twong khao
sat chu yéu 1a nir gidi (77,1%) va nhom
tudi 18-23 (87,54%). Diéu nay phan anh
thyc té nhom khach hang twong tac manh
mé& nhit v&i cac ndi dung mua sim giai
tri (shoppertamment) hién nay. Tuong
ing voi do tudi, nghé nghiép cta dap
vién chu yéu 1a sinh vién (86,53%) dan
dén mirc chi tiéu trung binh hang thang
phan 16n nim ¢ murc dudi 3 triéu VND
(44,11%) va tir 3-5 triéu VND (35,35%).
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Thoi quen tiép cén cong nghé ciia mau
cling thé hién qua tin suit xem video
ngan, voi 43,1% dap vién xem dudi 7
lan/tuan. Dir lidu théng ké phan anh
Shopee 1a nén tang TMDT duoc sir dung
pho bién nhit (69,36%), theo sau la

TikTok Shop (28,28%). Tong hoa céc
ddc diém trén, mau nghién ctru di phan
anh o nét chan dung va xu hudng ti€u
dung cua giéi tré trong bdi canh TMDT
hién dai.

Bang 1: Ddc diem mau nghién ciru

Tiéu chi S6 lwong Ti 18 (%)
Giéi tinh Nam 68 22,9
Nit 229 77,1
D) tudi 18-23 tudi 260 87,54
24-34 tudi 36 12,12
Trén 35 tudi 1 0,34
Nghé nghiép Sinh vién 257 86,53
than V‘wn 30 10,1
van phong
Lao dong tu do 6 2,02
Khac 4 1,35
Mikc chi tiéu Dudi 3 triéu VND 131 44,11
trung binh trong  Tu 3-5 triéu VND 105 35,35
1 thang Tir 5-10 triéu VND 38 12,79
Trén 10 tri¢u VND 23 7,74
Tan suit xem Dudi 2 1an/tudn 69 2323
video ngin giéi  Dudi 7 an/tuan 128 43,1
thiéu san phdm  Dudi 10 1an/tudn 50 16,84
trén san TMDT  Trén 10 lan/tuan 50 16,84
Nhirng kénh Shopee 206 69,36
TMDT thwong TikTok Shop 84 28,28
dung Lazada 6 2,02
Tiki 1 0,34
Khac 0 0

(Nguon: S6 lidu phan tich tir nghién ctru ctia nhom tac gia)

4.1.2. Panh gid mé hinh do hrong bang do
tin cqy, gia tri hoi tu va gia tri phan biét
Bang 2 cho thdy toan bo 36 bién
quan sat déu dat hé sb tai ngoai trén 0,7
khang dinh tinh dai dién cao cho cac
nhan t6 tiém an. PO tin cdy cua thang do
duoc chirng minh qua hé sb Cronbach’s
Alpha (0,753 — 0,842) va do tin cdy tong
hop CR (0,844 — 0,894) déu vuot muc
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tiéu chuan 0,7. Déng thoi, chi s6 AVE
clia tat ca cac khai niém (tinh thong tin,
giai tri, tin cdy, tuong tac, phu hop cam
nhan, mac do tham gia, thai do, niém tin
va y dinh mua) déu dat trén 0,5; xac nhan
cac bién quan sat da giai thich thanh
cong hon 50% su bién thién cta nhéan to
tiém 4n.
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Bang 2: Danh gia do tin cqy va do hoi tu cua thang do

p : H¢ 50 Cron-
Nguon Tom tat thang do tai CR AVE
.. Alpha
ngoai
TT — Tinh thong tin cia v1de0 ngan 0,769 0,852 0,590
TT1 - Video ngdn cung cap day da 0.798
thong tin can thiét vé san phim ’
TT2 — Video giup toi hiéu 16 dic
Fan & diém va cong dung chinh cua san 0,736
cong sy pham
(2024) TT3 — Thong tin trong video ngan
~ N 0,751
r0 rang va d¢ hiéu
TT4 — Video giup toi dé dang so
sanh san pham véi céc lya chon 0,786
khéc
Hoang GT — Tinh giaii tri ciia video ngin 0,812 0,876 0,638
Thi GT1 — Video khién t61 cam thay tha
L 0,783
Phuong _vi khi xem
Thao & GT2 - Video giup toi giai tri trong 0.768
Tran _qua trinh lu6t san TMDT ’
Nguyén GT3 — Noi dung video sinh dong va
\ L x 0,821
Hong  hap dan
Hai GT4 — Xem video giup toi cam thay 0.821

(2024)  thu gidn va giam bot cang thang

TC — P} tin cy ciia video ngin 0,821 0,881 0,650

Hoar}g TC1 — Nguoi tao video/Reviewer
Thi . . 0,839
: trong video dang tin cay
Phuong
\ TC2 — No1 dung video ngan cung
Thao &
A cap thong tin trung thyc vé san 0,794
Tran
Nguyén phim
A TC3 — Video khong phong dai qua
Hong 0,802
Hai mirc vé cong dung clia san pham
(2024) TCﬁ ‘Vld;e.o khqqg gay hiéu lam 0,790
hodc Itra doi ngudi xem
TG - Tinh twong tac cua video 0753 0844 0575
Hoang _ngan ’ ’ ’ ’
Thi  TGI — Video khuyén khich t6i 0.779
Phuong tuong tac (like, share, comment...) ’
Thég & TG2 - Video khién té‘i muon tim 0.717
Tran  hi€u thém thong tin vé san phdm ’
Nguyén TG3 - Toi dé dang tuong tac véi 0.730
Hong  ndi dung video ’
Hai TG4 - Video tao cam gidc giao tiép
(2024) 2 chiéu gitra ngudi xem va ngudi 0,754
g g g

dang
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A . HE 5o Cron-
Nguon Toém tat thang do tai CR AVE
. Alpha
ngoai
PH —Su phu hep cam nhan cua 0,796 0,867 0,620
video ngan
PH1 — Video phu hop véi so thich
A 0,782
ca nhan cua toi
Qinva PH2 - Video goi y dang nhu cau 0.816

cong sy mua sam cua toi

(2023) PH3 - To6i cam théy,céc video dugc
san TMDT goi y xuat hién dang lac 0,733
toi can

PH4 — Video khién t6i cam thay

minh duoc thau hiéu 0,817

TGIA — Mirc do tham gia cua

. 0,842 0,894 0,679
nguoi dung

TGIA1 — Téi tap trung hoan toan
vao ndi dung khi xem video giGi 0,821
Wuva thiéu san pham

Su  TGIA2 — Tai danh thoi gian dé xem

(2025) video ki hon 0,792
TGIA3 — T6i cam thay bi cudn vao
N . 0,831
ndi dung video
TGIA4 — T61 cam thay gan két voi
N . . 0,850
ndi dung video khi xem
TD — Thai d¢ cia nguwoi dung 0,806 0,873 0,632
TD1 - Video khién t0i c6 cam nhan
tich cuc v€ san pham dugc gidi 0,767
MacKe thiéu
nzie va TD2 — T6i ¢6 thién cam vai video
e A i 0,781
Lutz  gidi thi€u san phdm nay
(1989) TD3 — Video dé¢ lai an tuong tot cho 0.815
toi ’
TD4 — T6i1 danh gia cao video gioi 0.816

thi¢u san pham nay

NT — Niém tin vao san TMDT 0,841 0,893 0,677

NT1 — Toi tin san TMDT bdo mat

t6t thong tin thanh toan 0,771
Gefen NT2 — Téi tin rang san TMBT sé&
va cong thuc hién ding cac chinh sach doi 0,851
su tra dd cong bd
(2003) NT3 — Tbi cam thay an tam khi 0.817
giao dich trén san TMDT ’
NT4 — San TMBT bao vé tét quyén 0.850

lgi ciia ngudi mua
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A c H¢ 50 Cron-
Nguon Toém tat thang do tai CR AVE
Alpha
ngoai
YD — Y dinh mua trén sain TMPT 0,779 0,858 0,602
YD1 — Tbi c6 y dinh mua san pham
e en . 0,744
dugc gidi thi€u trong video
Qinva YD2— T6i san sang cdn nhac mua 0737
cong sy san pham nay trén san TMDT ’
(2023) YD3 — Kha nang t6i mua san pham 0.814
nay 1a cao ’
YD4 — T6i ¢6 xu hudng lua chon 0.805

mua san pham ndy trén san TMDT

(Nguén: S6 lidu phan tich tir nghién ctru cia nhom tac gia)

Bang 3 biéu hién két qua HTMT ciia
cac khai niém tiém an déu nho hon
ngudng 0,85; dap ung day du cac dicu

kién vé gia tri phan biét theo dé xuat cia
Henseler va cong sy (2015).

Bang 3: Pdnh gid gid tri phdn biét bang hé s6é HTMT

GT NT PH TC TD TG TGIA TT YD
GT
NT 0,581
PH 0,722 0,772
TC 0,574 0,584 0,614
™ 0,793 0,734 0,849 0,650
TG 0,698 0,576 0,786 0,637 0,722
TGIA 0,801 0,655 0,787 0,591 0,838 0,722
TT 0,755 0,665 0,811 0,599 0,781 0,678 0,707
YD 0,672 0,711 0,789 0,554 0,840 0,685 0,756 0,707

(Ngudn: S6 liéu phan tich tir nghién ctru ciia nhom tac gid)

4.1.3. Bdnh gid mé hinh cdu triic bang
cdc hé s6 R?, O, f° va hé s6 hoi quy
Bang 4 cho thay hé s6 xac dinh R?
hiéu chinh chimg minh céc bién doc 1ap
gidi thich dugc 57,1% phuong sai cua
muc do tham gia va 51,5% phuong sai
cua y dinh mua, phan d&nh muc dg giai
thich tét; riéng bién thai do dat murc giai
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thich trung binh 13 47,8%. Chi s6 du bao
clia tat ca cac bién déu 16n hon 0, trong
d6 mirc do tham gia dat 0,384 khang dinh
nang luc du bdo cia md hinh ddi vai
hanh vi nguo1 dung, con thai do (0,299)
va y dinh mua (0,305) duy tri & muc du
bao trung binh.
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Béng 4: Bdo cdo hé s6 R®, R%uy va OF

R Square R Square Adjusted 0’
TD 0,480 0,478 0,299
TGIA 0,579 0,571 0,384
YD 0,522 0,515 0,305

(Ngudn: S6 liéu phan tich tir nghién ctru ctia nhom tac gia)
4.1.4. Banh gid cdc tac dong truec tiép va khong c6 y nghia trong mé hinh nay (p =
két ludn gia thuyét nghién ciru 0,978). Ngoai ra, hé sb VIF cua cac gia
Béng 5 cho thiy ¢ 6 trén 9 gia thuyét  thuyét dao dong tir 1,000 dén 2,301; khong
duogc chip nhan véi gia tri p < 0,05. Trong chi thdp hon ngudng 1a 3 (Hair & cong su,
d6, mbi quan hé giira Mirc d6 tham gia va 2019) gitip loai bo van dé da cong tuyén,
Thai d6 (H6) c6 hé sb tac dong cao nhat (B ma con nho hon ngudng 3,3 (Kock, 2015).
=0,693; £2 = 0,922). Tinh thong tin (H1),  Piéu nay khang dinh mé hinh khong bi
Do tin cay (H3) khong thic day truc tiép anh hudng bdi sai 1éch do phuong phap
su tham gia cua nguoi dung. Dac biét, vai phé bién (CMB).
trd diéu tiét ciia Niém tin vao san (H9)

Bang 5: Pdnh gid cdc tac dong truc tiép va két ludn gia thuyét nghién ciru

He¢ so tac

dong chuin P Gia tri VIF Keét lugu} gia
. P thuyét
hoa
Khong chap nhan
TT S TGIA 0,084 0,008 0,162 1,992 11
GT = TGIA 0,348 0,152 0,000 1,888  Chip nhan H2
Khong chap nhan
TC S TGIA 0,087 0,012 0,065 1,542 3
TG = TGIA 0,141 0,026 0,015 1,846  Chap nhan H4
PH > TGIA 0,265 0,076 0,000 2,183 Chép nhan H5
TGIA > TD 0,693 0,922 0,000 1,000 Chéap nhan H6
TGIA = YD 0,239 0,059 0,000 2,034 Chap nhan H7
TD > YD 0,365 0,121 0,000 2,301 Chép nhan H8
NT x TD > Khong chap nhan
YD 0,001 0,000 0,978 1,285 HO

(Ngudn: Sé liéu phan tich tir nghién ctru ciia nhom tac gia)

Nghién ctru da sir dung ki thuat tac ki thuat bootstrapping véi 5.000 mau lip
dong tuong tac (interaction effect) trong duogc thuc hién dé danh gia y nghia théng
mo hinh PLS-SEM thong qua phuong ké. Két qua phan tich chi tiét duoc tong
phap tich s6 (product indicator). Sau do, hop va trinh bay cu thé trong hinh 2.
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0.365 (0.000) —————————»

0.001(0.978)

©/
0.227 (0.000)

Hinh 2: Két qud PLS-SEM ciia mé hinh nghién ciru dé xudt
(Nguon: Két qud phan tich tir SmartPLS 3)

4.2. Thdo ludn

Két qua thuc nghiém da 1am 16 co ché
tac dong cua cac thudc tinh video ngan
dén hanh vi ngudi ding trén san TMDT
thong qua khung 1i thuyét S-O-R. Mo
hinh nghién ctru dat dugc kha nang giai
thich khd 6t véi hé s6 hiéu chinh cho bién
Muc do tham giala 57,1% va Y dinh mua
1a 51,5%; dong thoi chi sb dat mirc tir
trung binh dén cao (0,299 — 0,384) khang
dinh nang lyc du bao cua mo hinh trong
bdi canh thuc té tai Viét Nam.

Mbi quan hé gitra Mirc do tham gia
va Thai d6 cta ngudi dung (H6) c6 hé s6
tac dong cao nhat trong mo hinh (B =
0,693; 2 = 0,922). Két qua nay cung cd
1ap luan caa Wu va Su (2025) vé viée sy
tham gia 14 budc trung gian quyét dinh dé
chuyén doi tir nhan thic sang thai do. Khi
nguoi ding tap trung hoan toan va gin két
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v6indi dung video, ho s€ hinh thanh thi¢n
cam va nhimg an tuong tich cuc sau sic
vé san pham. Trang thai tim li nay dan
dat tryc tiép dén Y dinh mua hang (H7, B
=0,239 va H8, B = 0,365) twong dong véi
quan diém ctia Qin va cong sy (2023) vé
vai tro cua thai do tich cuc trong viéc thic
day quyét dinh tiéu dung.

Trong s cac yéu t kich thich, Tinh
giai tri (H2) déng vai trd quan trong nhat
thiic ddy su gin két (B = 0,348; p =
0,000). Két qua ndy hoan toan twong
ddéng voi nghién ctu coa Hoang Thi
Phuong Thao va Tran Nguyén Hong Hai
(2024), phan anh xu huéng mua sim giai
tri khi gidi tré (chiém 87,54% mau) coi
viéc ludt san TMDT 1a mdét hinh thic
giai tri dé giam cing thang. Bén canh do,
Sy pht hop cam nhan (HS5) voi diém
trung binh cta bién PH3 dat mirc cao
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nhit (4,10) khang dinh ning lyc cua
thuat toan goi y video “ding luc khach
hang can” 1a yéu t6 chinh dé giir chan
nguoi dung. Tinh twong tac (H4) cling c6
tac dong tich cuc (B=0,141), cung cb két
luan cia Ngo va cong sy (2023) hay
Hoang Thi Phwong Thao va Tran
Nguyén Hong Hai (2024) ring céac tinh
nang twong tac hai chiéu gitp tao ra cam
giac két ndi, khién nguoi dung gin bo
hon véi nén tang.

Vé gidi tinh, két qua nghién ctru cho
thdy nhom nit giéi (chiém 77,1%) thé
hién sy phan hdi manh mé hon véi céc
kich thich cam xtic, pht hop véi thuc té
cac nganh hang thoi trang, mi phdm dang
chiém wu thé trén video ngin. Bén canh
d6, phan tich bd sung cho thdy nhom
ngudi ding c6 tin sudt xem video cao
(dudi 7 lan/tuan chiém 43,1%) thuong dit
ky vong 16n hon vé su phu hop cam nhan.

Tuy nhién, nghién ctru ghi nhan céac
két qua trai véi nghién ctru ciia Fan va
cong su (2024) khi Tinh thong tin (H1, B
=0,084; p=0,162) va B¢ tin cay (H3, B
= 0,087; p = 0,065) déu khong c6 tac
dong dang ké dén murc d6 tham gia (p >
0,05). Bdi véi nhém ngudi ding tré nay,
video ngan trén san TMDT déng vai tro
nhu mdt cong cu mua sdm giai tri, noi
cam xuc dugc uu tién hon thong tin chirc
nang thuan tiy (bién GT4 dat trung binh

3,82). Hon nita, voi su “hoai nghi ki

thuat s6”, Gen Z c¢6 xu hudng chii dong
kiém ching thong tin tir nhidu ngudn bén
ngoai thay vi phu thudgc hoan toan vao
ndi dung cua san, dan dén viéc do tin cay
chua phai 13 rao can ¢ giai doan tuong
tac ban dau (TC1, TC2 c6 diém thap nhat
la 3,48).

Cubi cuing, két qua nghién ciru chi ra
rang Niém tin vao san TMDT (H9)
khong giit vai tro diéu tiét trong moi
quan hé gitra thai d§ va y dinh mua ( =
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0,001; p=0,978). Két qua nay trai nguoc
voi nghién ciru cua Gefen va cong su
(2003) nhung c6 thé 1i giai rang ddi véi
cac nén tang 16n nhu Shopee hay TikTok
Shop, niém tin di tro thanh mot yéu t6
mac dinh. Nguoi dung hién dai, dac biét
13 thé hé Gen Z, chi tham gia sir dung khi
da co mirc d6 tin tuong nhét dinh vao nén
tang, do do su bién thién cta niém tin
khong con du stc 1am thay d6i dang ké
tac dong cua thai do dbi v6i hanh vi mua
sam thuc té.
5. Két luan va ham y quan tri
5.1. Két lugn

Nghién cuu nay da lam sang té co
ché tac dong cua ndi dung video ngin
dén hanh vi nguoi ding trén cic san
TMDT tai Viét Nam thong qua viéc van
dung mo hinh S-O-R. Két qua cho thiy
mod hinh c6 nang luc giai thich va du bao
t6t d6i v6i sau trén chin gla thuyet duoc
chap nhan. Cu thé, cac yéu td giai tri,
tuong tdc va sy phu hop cdm nhén la
nhitng dong lyc chinh thuc day mirc do
tham gia cta nguoi dung — yéu té trung
gian quyét dinh dan dén thai do va y dinh
mua hang. Bén canh do, tinh thong tin va
d6 tin cay khong c6 tac dong dang ké dén
mic d6 tham gia ban dau. Két qua nay
phan anh déc trung cua Gen Z — nhiing
nguoi vu tién trai nghiém cam xuc va co
xu huéng cht dong kiém chimg thong tin
tir nhiéu ngudn bén ngoai thay vi phu
thudc hoan toan vao ndi dung cua san.
Cubi ciing, nghién ctru xac nhan niém tin
vao san TMDT hién nay da tré thanh mat
yéu té mic dinh chir khong con dong vai
trd bién diéu tiét lam thay ddi cuong do
tac dong tir thai do dén y dinh mua hang
nhu cac nghién ctru trude day. Dicu nay
cho thay trén cac nén tang 16n di duoc
thiét 1ap vi thé nhu Shopee hay TikTok
Shop, nguoi dung chi tham gia khi da cé
su tin tudng cin ban vao hé théng, do d6
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sy bién thién ciia niém tin khong con du
strc tao ra hiéu ung diéu tiét co y nghia
théng ké.

5.2. Ham y qudn tri

Tir cac két qua thue nghiém, nghién
ctru dé xuat bén nhom ham ¥ quan tri
nham hd tro cic nha quan li san TMDT,
nha ban hang va nguoi sang tao ndi dung
t61 wu hoa chién lugc video ngan.

(1) Uu tién phdt trién néi dung gidi
tri va cd nhan héa. Véi hé sb tac dong
cao nhit dén mirc d6 tham gia (=0,348),
tinh giai tri can duoc coi la trong tam ctua
chién lugc ndi dung. Cac nha ban hang
nén dau tu vao kich ban sang tao, yéu to
hai hudc, 4m nhac bat tai va ké chuyén
hép dan thay vi chi tap trung vao viéc lit
ké thong tin san pham kho khan. Pong
thoi, sy pht hop cam nhan (H5) khing
dinh tdm quan trong cua thuat todn goiy
thong minh. Cac san TMBT can tiép tuc
cai thién kha ndng hoc hanh vi nguoi
dung dé phan phéi video “dung luc, dung
nhu cau”, bién trai nghiém xem video tr¢
nén lién mach va ca nhan hoa cao.

(2) Thiét ké da dang cdc co ché
twong tac dé gia tang sw gan két. Mic du
tinh twong tac c6 hé sd tac dong khiém
tén hon (B=0,141) nhung né van dong
vai tro quan trong trong vié€c tao ra cam
giac két ndi va hién dién x3 hoi. Cac san
TMDT nén tich hgp thém nhiéu hinh
thirc tuong tdc maéi (vi du: binh chon san
pham yéu thich, dat cau hoi tryc tiép véi
nguoi ban trong lic xem video, tao ndi
dung phan hdi bang video ngin). Céc
nha ban hang nén khuyén khich va c6 co
ché khen thuong cho nhimng binh luan,
chia sé chat luong, bién nguoi xem thu
dong thanh nguoi tham gia chu dong.

(3) Piéu chinh ki vong vé vai tro ciia
tinh thong tin va do tin cdy o giai doan
dau. Két qua khong tim thay tac dong
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cia H1 va H3 dén mic d6 tham gia
khong ¢ nghia 13 cac yéu t6 nay khong
quan trong, ma chi ra rang chung phat
huy tadc dung ¢ giai doan sau cta hanh
trinh mua hang (khi nguo1 dung da bi thu
hut va dang can nhic quyét dinh). Do do,
nha ban hang nén phan bd ngan sach va
ndi dung hop li: giai doan dau tap trung
vao giai tri va tuong tac dé thu hit sy chu
¥; giai doan sau (trang chi tiét san pham,
mo ta bd sung) mdi cung cap thong tin
chi tiét va xay dung do tin cay. Viéc cd
gang nhdi nhét qua nhiéu thong tin chirc
nang vao video ngan ban dau co thé phan
tac dung, 1am giam tinh giai tri va khién
nguoi dung bd qua.

(4) Tai dinh vi chién luoc xay dung
niém tin vao san TMDT. Phat hién niém
tin khong c6 vai tro diéu tiét (H9 bi bac
bd) khong c6 nghia la céc san TMDT nén
bo qua viéce xay dU’ng niém tin. Nguoc lai,
ket qua cho thay niém tin da tr¢ thanh yéu
cau toi thiéu dé tham gia thi trudng, dic
biét dbi vi cac nén tang 16n. Ham ¥ quan
tri & day 1a hai mat: (1) Di véi cac san
TMBDT di c6 uy tin, can duy tri va bao vé
niém tin hién c6 thong qua cac chinh sach
bao vé ngudi mua, xtr 1i khiéu nai minh
bach va dam bdo an toan giao dich. (2)
Dai véi cac san méi hodc nho hon, niém
tin van la rao can 16n can vuot qua; ho can
¢6 cic chuong trinh khuyén maii, bao
hiém mua hang, hodc hop tac voi céac
ngudi tao ndi dung c6 uy tin dé xay dung
niém tin tr dau truée khi ky vong vao
hiéu tmg diéu tiét. Tom lai, niém tin
khong con 13 “bién 1am thay ddi cuong
d6” trong moi quan hé thai d6 - ¥ dinh
mua, ma la “diéu kién ctra ngd” dé nguoi
dung budc vao h¢ sinh thai cta san.

6. Han ché va huréng nghién ctu tiép theo

Mac du dat du:oc nhu‘ng két qua coOy
nghia, nghién ctru van ton tai mot s6 han
ché nhit dinh.
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Thir nhdt, mau khao sat c6 sy chénh ~ thém ki thut bién danh dau (Marker
léch 16n vé giGi tinh (77,1% lani) vadd  variable) dé ting cuong tinh khach quan.
tudi (87,54% tir nhom 18-23 tudi). Piéu Thir ba, nghién ctru chi tap trung vao
nay phan anh thyuc té nhom khach hang bdi canh san TMPT tai Viét Nam, noi cac
turong tic manh nhat véi video ngén trén nén tang nhu Shopee va TikTok Shop
san TMDT, nhung ddng thoi ciing han dang thong tri. Viéc mo rong nghién ctru
ché kha nang khai quat hoa két qua cho sang cac thi truong khac (phat trién hoic
toan bo nguoi tiéu dung Viét Nam. Tuy mo&i ndi) hodc cac nén tang c6 vi thé khac
nhién, do day 1a dit liéu thuc té thu duoc nhau sé& giup kiém tra tinh bén viing cta
tir thi truong va Gen Z 1a d6i tugng muc phat hién vé “niém tin nhu mot yéu t6
tiéu trong tdm cua hinh thic mua sam mac dinh”. Ngoai ra, nghién ctru hién tai
giai tri, nghién ciru xem co cdu mau nay chi tap trung vao yéu t6 ndi dung video
nhu mot ddc thu dé khai thac sdu hanh vi ngan ma chua xem xét dén cac yéu to
ciia phan khiic khach hang tiém ning ngoai vi quan trong khac nhu gid ca,
nhat. Cac nghién ctru trong twong lai nén chuong trinh khuyén mai, d4nh gia cta
mo rong pham vi mau theo do tudi, thu ngudi mua trude, uy tin cua shop hay rui
nhap va khu vuc dia li dé gia ting tinh ro cam nhan. Piéu nay khién kha ning
khai quat hoéa. giai thich hanh vi thuc té ¢ thé chua hoan

Thir hai, nghién ctru st dung dir licu toan toan dién. Do d6, cac nghién ctu
cit ngang tai mot thoi diém c6 thé gay ra trong twong lai nén dinh hudng tiép can
sai léch phuong phap phd bién (CMB).  da nhan t4, tich hop thém cac bién kiém
Tuy nhién, nghién ctru da thuc hién kiém so4t va cac yéu td ngoai vi néu trén dé co
soat thong qua hé s6 VIF noi bo va thu cai nhin sau sic va da chiéu hon vé hanh

duoc két qua nam trong ngudng an toan. vi nguoi dung trén san TMDT.
Cac nghién cuu ti€ép theo cé thé su dung
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ABSTRACT
The surge of short-form videos on e-commerce platforms, such as Shopee and
TikTok Shop, has fundamentally transformed how consumers access information and
make purchasing decisions. This study, conducted in Vietnam with a sample of 297
consumers (primarily Gen Z) and analyzed using SmartPLS software based on the S-
O-R model, aims to clarify the impact of content attributes on purchase intention.
Empirical results demonstrate that content attributes, specifically entertainment,
interaction, and perceived fit, significantly and positively influence user engagement,
which subsequently drives attitude and purchase intention. Notably, the study reveals
that informativeness, reliability, and the moderating role of platform trust are not
statistically significant in this context. These findings provide crucial managerial
implications for retailers to prioritize investments in creative, emotional, and
personalized content to attract younger consumer segments in the digital era.
Keywords: S-O-R framework, engagement, platform trust; e-commerce, short-
form video; purchase intention
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